
THE MOVIE THAT SPARKED A GROWING REVOLUTION

FINAL TRIM



“It has the breath of real life and a genuinely sweet and
endearing sensibility. It’s funny, it’s scary, and

it even makes you think and feel.”
 

— Kevin Thomas, LA Times 

from the original film: David in his ‘garden’

THE MOVIE THAT SPARKED A GROWING REVOLUTION



There is nothing like The Moneytree – a compelling film that portrays the real-life experiences of a cannabis 
farmer back in the ‘wild west’ days of prohibition - when there were no dispensaries and a bag of weed could get 
you 10 years in a federal prison. This uniquely American film illuminates the mystique of the grower lifestyle 
in an era filled with grave dangers and wild profits. Critically acclaimed, The Moneytree has been called “the 
quintessential marijuana movie”.

Our “cannabis investment” is the release of a totally reimagined film we are calling The Moneytree: Final Trim. 
A product that is not subject to powdery mildew, bugs, weather, regulations, permitting, or any interstate 
or national distribution restrictions. In fact, it is tax deductible and completely legal! This is a tremendous 
opportunity for the right person who wants to invest in cannabis and the world of entertainment.

When we first released The Moneytree with a bare minimum advertising budget during a national cannabis 
prohibition, our per-screen average (tickets sold on a single screen in a week) was the equivalent of $30,000 in 
today’s dollars. A major studio would love to have a film with that kind of average.

The Moneytree: Final Trim is a totally reimagined movie, digitally re-mastered from the camera negative, and 
re-edited for a modern audience. In addition to looking light years better than the original, the re-release will 
have all new Dolby 5.1 surround mix featuring new music – reggae, world beat, jazz and rock and roll. We are 
also adding a voice-over to the film, shifting the context from the present time to looking back on the days of 
prohibition. The voice-over adds a whole new narrative, and really deepens the story. Think Forest Gump, Fight 
Club or The Grand Budapest Hotel.

Many of our favorite movies found their audience and became wildly financially successful only after being re-
released theatrically or on video. Examples include: The Wizard of Oz, Blade Runner, Shawshank Redemption, 
Fight Club, The Big Lebowski and Dazed & Confused to name a few. We are releasing The Moneytree: Final 
Trim into a growing cannabis friendly culture, where two thirds of Americans want legalization. With broad 
distribution, coordinated advertising, social media and a robust PR campaign, the potential return on investment 
is tremendous.

“When Christopher made his first pitch for The Moneytree I was unconvinced it 
would rent. He gave me two free copies to see if anybody would rent it. A week 
later I bought ten more copies. The Moneytree became one of the most often 

rented and stolen movies in any of my stores.”

 — Mitch Lowe, cofounder of Netflix & former President of Redbox

The Moneytree: Final Trim is a very unique film with huge potential given the reach of today’s steaming services 
and all the ancillary and foreign markets. This tantalizing slice of Americana is sure to grab the imagination of 
viewers from across the nation and around the world! 

Please contact us we’re making deals.  

 
– Christopher Dienstag and the Production Team of Black Sheep Films



“We are sponsoring this film for a variety of 
reasons… it’s a great way to get the word out 
there and really break down the stigma that’s 

been out there for so long around cannabis 
and around the industry… Chris is passionate 

and is as inspired as we are about this 
movement.”  

– Emily Bercow 
Co-Founder of  Utopia - California Cannabis

The Moneytree - Sponsors

“The Marin Alliance is sponsoring The 
Moneytree because I love the film and believe 
in Christopher’s vision. I opened the first 
licensed dispensary in the nation so I feel that 
all the dispensaries are my godchildren. We 
have come a long way…we can’t stop until 
all of us in every state can get our medicine 
without fear of going to jail.”

–  Lynnette Shaw 
Cannabis Activist, Co-Author of Prop 215 & 
Godmother of Medical Cannabis Dispensaries    

“I liked it, I’m really impressed, it’s a great 
message. We still have a big challenge, a big 
mountain to climb… it’s films like this that 
will get us there.”  

– Dr Aseem Sappal 
Provost & Dean of Faculty  for Oaksterdam University



This gala event was held at the Christopher B. Smith Film Center, hosted by director Alan Dienstag and Producer Christopher 
Dienstag. The forum featured engaged members of the cannabis community including: Emily Bercow, Co-Founder of Utopia 
California Cannabis; Sarah Swain, Criminal Defense Attorney; Alicia Rose, Co-Founder of Herbabuena; Dr Aseem Sappal, 
Provost & Dean of Faculty for Oaksterdam University; and Andrew ‘Razor’ Lopas, Master Grower, Sonoma County Growers 
Alliance.

After the screening, the audience engaged in a lively Q&A. This created the opportunity to discuss the future of cannabis with 
patients, sponsors, entrepreneurs, dispensaries, legal advocates, and politicos. Part of our marketing campaign is to promote 
these events across the nation.

The Moneytree - Political Advocacy Event

filmmakers Alan & Chris Dienstag

Q & A panel discussion 

excited fans  at the After Party CAMP   ‘copter from the film



Working closely with local and national cannabis activists we will engage with traditional media for regional 
print, television and radio spots. This will create expanded coverage of our political advocacy events as well 
as generate excitement for our film openings. Word will also spread through blogs, podcasts, and other social 
media outlets. 

The Moneytree: Final Trim can play an 
important part in ending the criminalization of 
cannabis. Film can capture the imagination, as 
well as entertain and inspire political advocacy - 
creating conversation, dialogue and meaningful 
reform.

Our roll-out will start in the southern United 
States. We feel that this is where the film will 
generate the most controversy, and also exert 
the most influence – in the region where anti-
cannabis sentiment is the strongest. We will 
then expand outward through the Midwest, and 
onward to each coast. As we travel the country, 
this slow roll-out strategy will build momentum 
and create a growing regional and national buzz. 
 
During the original release, both Paramount and 
Warner Bros approached us about distributing 
the film. After screening the film they each had 
the same reaction: “too controversial, legally 
in the danger zone.” As we all know, a lot has 
changed, so we expect interest from prominent 
distributors. Regardless, we are committed to 
holding our political advocacy events across the 
nation as part of our marketing campaign.

Eventually, The Moneytree: Final Trim will be 
available to stream and download directly from 
themoneytreemovie.com, iTunes, Netflix and 
over time pirated, bootlegged and enjoyed in 
every corner of the world.   

“The Moneytree is firmly planted in the here and now. 
Freedom of choice is not an idea that grows out of style.”

— Andrew Leonard, The Daily Californian

The Moneytree - Distribution Plan  



“Film is incredibly 
democratic and 

accessible, it’s the best 
option if you actually want 

change the world…  
not just re-decorate it.”

– Banksy 
film director, graffiti artist, political activist

debut of the original The Moneytree, Larkspur, California



FREEDOM BEGINS IN YOUR OWN BACKYARD

City Theater Days Tickets Sold
San Francisco, Ca Kabuki 7 2,612
Sacramento, Ca Crest 2 2,397
San Jose, Ca Camera 1 7 3,293
San Diego, Ca Ken 4 3,068
Los Angeles, Ca Monica 7 2,254
Portland, Or Neptune 7 2,180
Denver, Co Mayan 5 3,464

The Moneytree - Harvesting Untapped Potential 
The original 1992 release of The Moneytree averaged over 2,750 people a week per screen in major markets with 
minimal advertising. Here is just a sample of that breakdown:

Our rapidly expanding industry is increasingly competitive and brand recognition is more essential than ever. 
Investors in Final Trim will receive strategic placement of their name and/or company logo in the film credits, 
right alongside other industry leaders. Weeds had an eight season run on Showtime, with no product placement 
or advertising opportunities. High Maintenance was an internet sensation and now has been picked up by 
HBO - again, with no branding opportunities. The Moneytree: Final Trim presents a highly-targeted means of 
exposing potential consumers to your brand which is both innovative and totally unique.

In addition, investments will support our political advocacy events in all 50 major U.S. markets. With each 
theatrical release, these interactive events will feature educators, dispensaries, and local sponsors - as well as law 
enforcement, political representatives and the media. The growing acceptance of the cannabis culture, combined 
with the driving phenomenon of social media and streaming platforms, mean than the potential audience of The 
Moneytree: Final Trim is in the millions.

To see a demo of how your logo would appear in the credits, or to view additional footage and learn more 
about the history of The Moneytree, please call Christopher at (530) 446-1135 or visit our web site: www.
themoneytreemovie.com.


